
INTERACTIVE NOTIFICATION



Interactive notifications are the most exciting 
thing to happen to mobile engagement since push.

We’re so excited about Apple’s iOS 8 
interactive notifications that we’re 
offering first-to-market, cross-platform 
support for this new format. 

We built this inspiration guide to help 
you imagine the possibilities and 
build more relevant and responsive 
experiences. 

Now, your mobile audience has 
multiple response options, giving your 
campaigns greater nuance and more 
opportunities to connect.

It’s one thing to speak to your 
audience. It’s quite another to  
see them interact and engage at a 
deeper level. 

So page through this booklet and get 
inspired. We’ll bet you’ll be eager to 
get started, and we’re ready to help: 
call 800.720.2098 to speak with 
our solutions team or schedule an 
individual strategy session.





Deliver special offers & maximize conversions 
while enriching audience understanding.

Send mobile coupons to device home 
screens through interactive push. Store 
them in either your app’s message center 
or enable your customers to add the 
coupon to Apple Passbook or Google 
Wallet.

Automated expiration reminders, paired 
with location-based and proximity-based 
alerts, will ensure your customers don’t 
forget their coupon or discount code on 
their next visit.

Download Decline

Opt-in Opt-out

Accept Decline



Opt-in No
Thanks

Opt-in Opt-out

Accept Decline

For a developing story or program,  
offer the option of  detailed updates. 

This gives your app permission to conduct  
a short period of  high engagement with 
some of  your audience without bothering 
other users.







Sports fans either passionately love or hate 
play-by-play updates. 

It depends on whether a push message 
would interrupt them (or spoil their 
viewing experience), or if it would help 
them stay engaged with the game even if 
they’re stuck far from the stadium or event 
broadcast. 

Asking fans whether they’d like to opt in 
or out of game alerts serves both types of 
fans well.

Showcase your latest content and delight your 
second-screen audience.

Accept No
Thanks

Opt-in Opt-out

Accept Decline



Enhance customer experiences with timely  
event and service reminders.

Apps offer brands an exceptional 
opportunity to extend the service 
experience. For the travel and hospitality 
industries, this white-glove service 
enhances customer loyalty with a 
smoother travel experience. 

In this case, with a deadline (the flight) and 
required response (checking in), the best 
button pair is Yes and Remind Me Later 
to ensure the customer is ready for their 
flight on time. 

Use this type of alert to confirm auto 
repair and beauty appointments, and alert 
customers to upcoming ticketed events 
and expiring offers.

Yes
Remind
Me Later

Opt-in Opt-out

Accept Decline







Interactive notifications will revolutionize 
mobile messaging. 

Now, customer communication is two-way, 
with buttons offering effortless response 
options.

Share No
Thanks

Opt-in Opt-out

Accept Decline



Spur customers to take action with shopping cart 
expiration reminders.

Drive urgency and encourage customers 
to move from browsing to conversion with 
a shopping cart expiration reminder.

You can fine-tune message responses with 
custom buttons to say View Cart, Remind 
Me in 1 Hour, or Skip Sale.

You can also help your customers tell 
their friends about a soon-to-expire sale 
by offering a social sharing button directly 
from your push message.

Buy Now Remind
Me Later

Opt-in Opt-out

Accept Decline







Reward loyal customers with an opportunity  
to join your VIP program.

Interactive notifications can draw loyal 
customers into your app and help reward 
them. 

For example, when a user’s location 
profile reveals that they visited your 
hotel properties several times, trigger an 
invitation to join the VIP program.

Create a separate VIP messaging 
campaign based on seasonal promotions 
to further reward your loyal guests. 

Accept Decline

Opt-in Opt-out

Accept Decline



Encourage user engagement with in-app voting;  
votes also build dynamic audience segments.

Encourage in-app engagement by 
allowing users to opt in for alerts on a 
specific program or show.

A second screen experience paired with 
in-app voting is a great way to get users 
engaged while also sharing their opinions.

Those who opted out or declined voting 
can be tagged as “opted-out for second 
screen” and excluded from receiving 
similar notifications in the future, giving 
them an experience that fits their tastes.

Vote Now Dismiss

Opt-in Opt-out

Accept Decline







Allow users to share app offers with their 
networks. 

This amplifies your offer and encourages 
new app downloads.

Share No
Thanks

Opt-in Opt-out

Accept Decline



Learn which kinds of  content users prefer,  
then customize what they see.

In addition to inviting your users to 
select what matters to them in your 
app’s preference center, it’s essential to 
continually listen to their evolving tastes 
and interests.

You can learn about preferences 
dynamically with interactive notifications, 
inviting users to follow or ignore various 
news stories or other types of content.

When they select Follow, they’re asking 
for updates to a story, a series, or an 
event. And when they select Ignore, it’s a 
good indication to your app to serve up 
fewer stories like this to be as relevant as 
possible. 

Follow Ignore

Opt-in Opt-out

Accept Decline







Grow your dollars and downloads by 
encouraging customers to share your offers.

Encourage your customers to share your 
best offers with their network, which earns 
your brand a referral endorsement. Sharing 
will also help you grow your app audience. 

Go a step further by generating a 
personalized, sharable link that users can 
share with their followers. Reward users 
based on how many of their followers 
book a stay. 

Share No
Thanks

Opt-in Opt-out

Accept Decline



Prompt customers to share their preferences so you 
can make their app experience more relevant.

Everyone has moments when they need a 
snooze button.

By giving users a Remind Me Later option 
in addition to a take-action-now button, 
you can capture both customers who are 
ready to act now and those who might be 
ready in the future.

Plan to re-message the Remind Me Later 
customers later in the day or week. As 
a best practice, the follow-up message 
should offer the options Accept and 
Ignore (not another Remind Me Later).

Time-sensitive alerts can be sent through 
automated push with a set delay period, or 
they can be deployed manually.

Accept Remind
Me

Opt-in Opt-out

Accept Decline





Retail?? LR



Make an offer —then learn from customer 
responses. 

Interactive notifications help you find out 
what drives engagement and conversions. 

Buy 
Now

Remind  
Me Later

Accept Decline

Share No 



Some stories have viral & social staying power. 

Enable your audience to share their favorite 
stories, right from the push message, to extend 
your app’s reach and revenue.

Share No
Thanks

Opt-in Opt-out

Accept Decline







Learn users’ behaviors to create more relevant 
retargeting campaigns.

Set up two potential channels for user 
engagement: Shop Now drives customers 
directly to a product page, while clicking 
the push can take customers to the 
general sale section of the department 
store’s app or mobile website. 

From your app, tag a customer based on 
his behavior—such as “size 10 shoes” based 
on the size he adds to his shopping cart. 
This is great information for follow-up 
campaigns for overstock on specific sizes. 

Follow up on abandoned mobile shopping 
carts by retargeting those who have not 
completed their purchases. Shop Now No

Thanks

Opt-in Opt-out

Accept Decline



Yes, no ... or maybe? Gather more detailed data on 
audience interests to increase engagement.

With interactive notifications, you can 
deep link to a preference center that 
allows users to select their favorite artists, 
genre or era of music to personalize their 
app experience. 

Create audience segments based on 
different user types to selectively message 
content. 

Do they love rock-n-roll or boy bands? 
Are they a Deadhead or a Belieber? 
Preference insights can inform your 
recommendations and promotional 
messages. 

Pair this knowledge with location to notify 
users of related events in their area.

Start Now No
Thanks

Opt-in Opt-out

Accept Decline







Use audience segmentation (behavior, 
preferences, location) to send interactive offers.

Leverage targeting to build segments of 
customers interested in specific events, 
performers or types of entertainment. 

With information on audience location and 
music preferences, you can push concert 
announcements to the right targets.

You can enable your audience to Follow 
or Ignore these targeted teaser pushes, 
and use dynamic segments to continue to 
build anticipation by messaging only your 
interested audience.

These interactive responses can also 
inform future campaigns, suggesting other 
shows of likely interest. 

Reserve Ignore

Opt-in Opt-out

Accept Decline



What used to be a binary choice—open or 
ignore—has expanded to include swipe to 
open, two buttons to click, and the option to 
ignore.

This offers marketers a far more nuanced 
picture of  your audience response.







Generate automated micro-campaigns for 
audiences with specific interests.

Drive users to opt in to a specific 
campaign such as Black Friday to deliver a 
series of offers, products or alerts. 

When users opt in, they receive ongoing 
messages via your automated drip 
campaign. 

You can also automate future interactive 
notifications and fine-tune the campaign 
based on audience response within certain 
product categories. 

The Opt-in button can take your 
customers to an interactive landing page 
or preference panel to indicate which 
product categories they wish to receive 
deals for, further curating their experience.

Accept No
Thanks

Opt-in Opt-out

Accept Decline



Track (and fine-tune) campaign performance 
to boost engagement and drive conversions.

When you present new offers to your 
customers, give them the option to Accept or 
Decline. 

When they accept, the push should take them 
via deep link to your app or mobile website to 
complete the purchase, redeem the offer, or 
add the coupon to their digital wallet. 

Track these actions to monitor campaign 
performance, and tag your audience segments: 
(1) declined, (2) accepted but no purchase, (3) 
accepted and purchased, (4) did not respond. 

Each of these tags can suggest future 
retargeting campaigns, such as trying those 
who did not respond again later, or messaging 
those who declined this offer with a different 
kind of offer. 

Accept Decline

Opt-in Opt-out

Accept Decline







Pair location history with user preferences to 
offer local event alerts & maximize conversions.

Give your customers the best seats in the 
house. 

Pair location history information with 
previously discovered music tastes to 
notify users when one of their favorite 
artists is coming to a nearby amphitheater. 

Add the Buy Now button, and if you 
enable customers to keep a credit card on 
file, they are one click away from snagging 
the best seats or deals the second they’re 
announced.

Buy 
Now

No
Thanks

Opt-in Opt-out

Accept Decline



Improve customer experience and adoption 
by making passes easier than ever to add to 
a digital wallet. 

Simply use the “download” button and 
deposit a pass, ticket or card into the user’s 
digital wallet.





Ready to roll? We support dozens of   
out-of-the box interactive buttons. 

Marketers can use any of these 
cross-platform buttons without 
requiring developer implementation. 

All of these buttons can: 

• Open any page in an app or 
mobile web

• Tag audiences based on 
message responses  
(such as opened_offer or 
shared_content)

• Track actions taken with analytics 
and understand ROI 

We offer these out-of-the-box 
button pairs: 

• Yes / No
• Accept / Decline
• Share / Download
• Share / Remind Me Later
• Share / Opt-in
• Share / Opt-out
• Share / Follow
• Share / Unfollow
• Share / Shop Now
• Share / Buy now
• Share / Like
• Like / Dislike
• More Like This / Less Like This

•    

•  

We also support 
individual buttons (mix 
and match these to suit 
your campaign): 

• Shop Now
• Buy Now
• Follow
• Unfollow
• Opt-in
• Opt-out
• Remind Me Later
• Download
• Share
• Like



Urban Airship enables brands to build 
relationships with their constantly connected 
customers through Mobile Relationship 
Management. 

Our solutions streamline the creation, delivery 
and management of highly targeted, cross-
platform mobile push messages, in-app 
messages, rich app pages, Apple Passbook 
passes and Google Wallet cards.

We partner with the world’s largest retail, 
media & entertainment, sports and travel & 
hospitality brands to drive app engagement 
and increase customer loyalty and lifetime 
value. 

With more than 180 billion messages sent and 
tens of thousands of passes delivered each 
month, our technology sparks exceptional, 
contextual and relevant customer experiences. 

1.800.720.2098
@urbanairship
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