
This new integration brings 
together content and search 
marketing insights to drive seamless, 
more e� ective, content marketing 
cycles and increase ROI.  

How does it work? 
The integration enables companies to optimize 
their content by using search analytics to pinpoint 
key topics, phrases and structure to include, measur-
ing key metrics such as social sharing and site traffi  c 
post-publication, then analyzing performance to 
recommend further improvements to content,
all within the AEM interface and workfl ow.

How does my business bene� t? 
Relevant content is now critical to ranking highly in 
search results and acquiring customers. Together, 
Searchmetrics and Adobe provide companies with 
the right insights to develop enhanced strategies 
based on actionable metrics and recommendations.
 

Who has access?  
Existing Searchmetrics and AEM customers will 
be able to access the new solution through the 
Adobe Marketing Cloud. Access to the integra-
tion will also be available to others soon.

How can I get started? 
Contact us at 
sales-us@searchmetrics.com.  

Steven Ray Marshall,
Director of Web Marketing at Ring CentralMedia

The Searchmetrics integration with Adobe AEM is one of the reasons why I love
being a Searchmetrics customer. The value from these actionable insights will not 
only help us to measure our success early, but also further develop our content in 
targeting the right audience – ultimately leading to an ROI we can correlate to our 
hard work and e� orts. Searchmetrics and Adobe are changing the future of content 
marketing by providing valuable metrics and precise recommendations that 
no one else can. »
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If you have any questions about Searchmetrics SuiteTM or would like to 
request a quote, please contact our sales team:
sales-us@searchmetrics.com 
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searchmetrics & adobe integration

Ralph Stamm, 
Search Marketing / Analyst Specialist at Helvetia Insurance Switzerland

Creating impactful content is essential to the way we plan our strategies. Our 
goal is to optimize our search marketing e� orts in order to attract more visitors 
to our site and turn them in to loyal and happy customers. Well-known marketing 
principles applies to content marketing and big data: Serving the right content 
in the right place at the right time and having the right data for the right 
decision makers at the right time is more essential today than ever. With this
integration,two powerful and trusted data sources are brought together, 
allowing us to do this. »
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About Searchmetrics SuiteTM: 

About Adobe Experience Manager: 

Designed for both agencies and enterprise customers and built on an extensive knowledge of Search 
Engine Optimization (SEO), the Searchmetrics SuiteTM is an innovative, interactive online marketing platform 
that off ers a holistic consulting approach to helping companies and online agencies develop and execute, 
intelligent, long term digital marketing strategies.

Adobe Experience Manager, part of the Adobe Marketing Cloud, off ers a unifi ed content management 
platform for both marketing and IT that includes web content management, marketing campaign manage-
ment, digital asset management, mobile, commerce, and social applications. Adobe Experience Manager 
integrates with other Adobe Marketing Cloud solutions, allowing businesses to use analytics to deliver 
more targeted content to identifi ed segments as well as transform digital properties from static content to 
focused vehicles for personalized engagement that optimizes lead generation and revenue acceleration.


